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1. Introduction

Literature review
) Supply chain performance

Literature Review number 1 Literature Review number 2 Literature Review number 3

Humanitarian logistics Humanitarian KPIs Qualitative and quantitative
dimensions of cross-sector methods to assess the
partnerships performance of humanitarian

supply chains
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1. Introduction

Strategic partner

NUESTROS BANCOS

1 Barranquilla PASTORAL SOCIAL BARRANQUILLA

7 FUNDACION BANCO ARQUIDIOCESANO
2 Bogotd B ALMENT S DE BOCOTA 31
BANCO DE ALIMENTOS ARQUIDIOCESIS
3 Bucaromanga DE BUCARAMANGA 9
4 Cali FUNDACION ARQUIDIOCESANA 6
BANCO DE ALIMENTOS DE CALI
BANCO ARQUIDIOCESANO DE
5 Cortagena ALIMENTOS DE CARTAGENA 6
FUNDACION BANCO DIOCESANO DE
6 Cartago ALIMENTOS DE CARTAGO 5
. BANCO DIOCESANC DE ALIWENTOS
7 Clcuta MONSENOR OSCAR URBINA ORTEGA- DIOCESIS DE CUCUTA 7
BANCO ARQUIDIOCESANO DE
8 lbague ALIMENTOS DE BAGUE S5
7 BANCO ARQUIDIOCESANO DE
9  Monizales ALIMENTOS DE MANIZALES 8
. FUNDACION BANCO ARQUIDIOCESANO DE
10 Medellin AN O3 D NIEDEC o1
11 Medellin FUNDACION SACIAR 54
12 Monteria DIOCESIS DE MONTERIA 6
5 FUNDACIONBANCO DIOCESANO DE
13 Neiva ALIMENTOS DE NEIVA 9
BANCO DIOCESANO DE
14 Pasto ALIMENTOS DE PASTO 8
; FUNDACION CARITAS BANCO DE
15 Pereira ALIMENTOS DE PEREIRA n
16 Santa Marta PASTORAL SOCIAL SANTA MARTA 3
17 Sincelejo BANCODE ALIMENTOSDE SINCELEJO 1
T - BANCO DE ALIMENTOS DE
18 Villavicencio VILLVICENCIO PAPA FRANCISCO 27 =Gty
e e . TOTAL 303 UNIVERSIDAD

DE ANTIOQUIA
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2. Methodology

Methodological approach

! Experts’ 'y Empirical validity of
P hase 1 ' _inputs__i Indexes-ltems
Perception survey | Statistical validity
Likert scale by Factor Analysis
Process Sub-process Indicator Index-ltem
: 29 indexes
Action plan 13 39 ltems
Assessment of 1 4 indexes
. . disaster area 4 ltems
Relationships .
Issuing of 1 3 indexes
statements 3 ltems
Stakeholders 7 10 indexes
setting 10 ltems
Categorization 1 1 index
of donations 2 ltems
Material Management of 4 10 indexes
convergance donations 11 Iltems
Delivery of 5 8 indexes
donations 8 ltems :
Primary 5 9 indexes S
Transport transport 9 ltems il
management Secondary 5 9 indexes i
transport 9 ltems Ok
""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" UNIVERSIDAD
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2. Methodology

Procces

A
Relationships C
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Material |
convergance

[ Transport ]</~
management ‘
J N

Sub-Procces

Indicator

Index-item

5. Fulfillment of the expected

Action plan s[?famand satisfactions ‘deprivation cost per person A
Assessment of 4. Capability of coupling with other ‘
disaster area lResponse humanitarian supply chains

Issuing of statements

Information Sharing

3. Speed of information exchange ‘

among actors

Stakeholders setting

Local employment

5. Involvement of locals in

distribution and delivery

' Categorization of ‘

1. Suitability of donations packaging

donations ‘Type product flow throughout the supply chain
Management of | 10, Frequency of stockouts during ‘
donations ‘Safety stock the response period
, ] , , 1. Proximity of points of
‘Dellvery of donat|ons‘ ‘I._.c.)canon distributions to the people affected |
( 2. Heterogeneity of the transport
Primary transport Flexibility fleet when responding to rapid
lchanges in delivery terms
Secondary transport Reli ability 6. Availability of vehicles to last

mile transportation

Indicate the level in which the
index-item impacts final
beneficiaries positively

4 N

1. No impact

2. Slightly impacts

3. Moderately impacts
4. Highly impacts

5. Strongly impacts
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2. Methodology

Phase 2

Analytical Hierarchy

Process (AHP)

Perception survey
Fuzzy logic

A 4

Validated indexes-

items

Prioritization

Index- Priority- | Ranking
ltem weight
I, w, 1...

h‘ ,\‘9 AT
UNIVERSIDAD
DE ANTIOQUIA

1803



2. Methodology

Phase 3

Linear model
I Experts' ;| Performance assessment
| _inputs_ _i Score
A
» Scale and score for each
i index-item 1
Index-ltem Weight Score
L w; Sy
L w, S,
I Wy Sn

PA=ZSan

Corporate Social
==  Responsibility
Score (CSRS)
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3. Ongoing results

Empirical validity of
Indexes-ltems

Perception survey

Statistical validity

Analytical

Process (AHP)

Hierarchy

Perception survey

|

10

'L Inputs

Linear model

Performance assessment
Score

L

»

A
Scale and score for each

I index-item 1
Index-ltem Weight Score
I W, S1
I W, S2
L Wh Sn

Final selection of indicators

Likert scale by Factor Analysis | Fuzzy logic
Process Sub-process Indicator Index-ltem ! Validated indexes-
. 29indexes| | g items
Action plan 13 Rems ] 1. 1
Assessment of 1 4indexes) ! E Experts’ e—
[ 41 5 ' ]
Relationships disaster area . fers | L - nputs _
Issuing of 1 3indexes| v
statements 3 ltems g
Stakeholders 7 10indexes| Weighting <
setting 10 ltems | |
Categorization 1 Tindex | v
of donations 2ltems J | -
Material Management of 4 10indexes| | Prioritization
convergance donations 11ltems J !
Delivery of 5 8indexes| |
donations 8ltems | ! _
Primary 5 9indexes) |
Transport fransport dltems ) Index- | Priority- | Ranking
management Secondary 5 9 indexes ltem weight
transport 9 ltems
I, W, 1..n

Corporate Social

m==m  Responsibility

Score (CSRS)
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4. Conclusions

Approaches to measure the impact of CSR

Number of surveys needed for FA

Collaboration of actors involved

Empirical validity

Replications of the approach
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5. Limitations

12

Food donations
Perceptions
One dimension of CSR

Statistical validity
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